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SPONSORSHIP LEVELS

TITLE SPONSOR RECOGNITION; 4 x HOLE SPONSORSHIP (2 per
course); FOURSOME; ON-COURSE ACTIVATION: RECOGNITION ON
PRESENTING ALL ASSETS (SOCIAL MEDIA, WEBSITE, ON-SITE, ETC.); $1 0,000
FULL PAGE AD IN BREAKOUT MAGAZINE

4 x HOLE SPONSORSHIP (2 per course); FOURSOME; ON-COURSE
PLATINUM ACTIVATION: RECOGNITION ON ALL ASSETS (SOCIAL MEDIA, $5.000
WEBSITE, ON-SITE, ETC.); FULL PAGE AD IN BREAKOUT MAGAZINE

2 x HOLE SPONSORSHIP; FOURSOME; ON-COURSE ACTIVATION:
GOLD RECOGNITION ON ALL ASSETS (SOCIAL MEDIA, WEBSITE, ON-SITE, $3.000
ETC.): HALF PAGE AD IN BREAKOUT MAGAZINE

1 HOLE SPONSORSHIP; FOURSOME: ON-COURSE ACTIVATION:
SILVER RECOGNITION ON ALL ASSETS (SOCIAL MEDIA, WEBSITE, ON-SITE. $2,000
ETC.): HALF PAGE AD IN BREAKOUT MAGAZINE

BRONZE 1 HOLE SPONSORSHIP; HALF PAGE AD IN BREAKOUT MAGAZINE $1,000

A LA CARTE ITEMS

RECOGNITION ON ALL ASSETS (SOCIAL MEDIA,

GOLF CART SPONSOR @} WEBSITE, ON-SITE, ETC.); LOGO ON EVERY CART AT
TOURNAMENT; FOURSOME

LUNCH SPONSOR

SOFTWARE SPONSOR

DRIVING RANGE
SPONSOR

PUTTING GREEN
SPONSOR

SINGLE HOLE: $500
HOLE SPONSOR TWO HOLES: $800 (1 PER COURSE)

FOURSOME PRIZING
& GIFT SPONSOR VALUE IN KIND
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